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Sheraton

SHERATON BALI KUTA RESORT HONOURED AT THE
2016 WORLD LUXURY HOTEL AWARDS

Resort named Country Winner for Best Luxury Rooftop Hotel for 3 consecutive years.

Bali, Indonesia — 7 November, 2016 — Sheraton Bali Kuta Resort is pleased to announce that it has been named
the Country Winner for best Luxury Rooftop Hotel at the 2016 World Luxury Hotel Awards for 3 consecutive years.

World Luxury Hotel Awards is the pinnacle of recognition of accomplishment by a hotel in the luxury hospitality
industry, offering recognition to hotels in over 60 categories. Winners are purely judged on service delivery and
effective management voted for by international tour operators, travel agents and hotel guests who get the
opportunity to cast their votes annually, making the process fair and unbiased. It will not only inspire the confidence
of guests, the respect of industry players and retain a loyal clientele in these highly competitive times, but will also
stimulate continuous growth and development of the hotel.

“Thank you for your unwavering support as Sheraton Bali Kuta Resort has garnered yet another award this year.
This is also a big milestone for us as we have won this category, Luxury Rooftop Hotel for 3 years in a row. We are
lucky enough to be located at an elevated position on the island, providing uninterrupted views of Kuta Beach and
the Indian Ocean, which makes it truly magical, especially in the evenings as the sun sets. With such beautiful
views, we are also proud to host social events, evening cocktails, wedding reception to vow renewals.” added Dario
Orsini, General Manager of Sheraton Bali Kuta Resort.

The resort is located right next to Beachwalk — a luxurious shopping destination, presenting over 200 retail outlets
in an open-air style and designed architecture inspired by the design of Bali’s rice paddy field. The resort is also
centrally located at the heart of Pantai Kuta and just five kilometers away from Bali Ngurah Rai International Airport
(DPS).

Sheraton Bali Kuta Resort offers 203 exclusive retreats, amidst a spacious open-air terrace, outdoor rooftop pool
and unrivalled panoramic views of the ocean. The resort houses three dining venues where travelers can enjoy
Sheraton’s signature restaurants — the all-day dining Feast® with its vibrant open-kitchen, located alongside
beachwalk patio overlooking Kuta Beach or Bene, a light-hearted Italian trattoria, where guests can also relish
mesmerizing views of the beautiful Bali Strait on the rooftop deck level. The Lounge offers a locally inspired cocktail
menu, with open-air setting and stunning Indian Ocean scenery.

Each room is fitted with the Sheraton Signature Sleep Experience and a spacious private balcony with
uninterrupted views of the Indian Ocean or the resort’s signature social courtyard. Sheraton Bali Kuta Resort also
houses a signature two-story Oceanic view Presidential Suite with contemporary approach of Balinese interior and
private sundeck lounge.

Capitalizing on its prime location, Sheraton Bali Kuta also showcases an alluring Infinity Pool with breathtaking
ocean views. The free-form pool with marine blue tiles beckons for an invigorating swim or refreshing dip while
sipping on a refreshing cocktail. To keep travelers energized 24/7, visit the fully equipped Sheraton Fitness.
Rejuvenate with signature treatments at Shine Spa for Sheraton and to keep the little ones entertained, visit
Play@Sheraton Kids Club to learn about their edu-tainment program designed for children up to 12 years old.

For more information and to book a reservation at Sheraton Bali Kuta Resort, please visit
www.sheratonbalikuta.com for more details or call (62) (361) 846 5555.



http://www.sheratonbalikuta.com/
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About Sheraton Hotels & Resorts

Sheraton Hotels & Resorts, the largest and most global brand of Starwood Hotels & Resorts Worldwide, Inc., makes it
easy for guests to explore, relax and enjoy the possibilities of travel through smart solutions and effortless
experiences at more than 440 hotels in more than 72 countries around the world. The brand is currently in the midst of
implementing Sheraton 2020, a 10 point plan designed to make Sheraton the global hotel brand of choice,
everywhere. Sheraton recently launched “Where Actions Speak Louder,” a multi-channel, multi-million dollar
advertising campaign that highlights the brand’s ongoing enhancements to its guest experience, including new
products and partnerships, and a renewed focus on service. With work well underway, the brand has already rolled
out a variety of initiatives under Sheraton 2020, including Paired, a new imaginative lobby bar menu; the richest
SPG® promotion in the brand’s history; and Sheraton Grand, a new premier tier that recognizes exceptional Sheraton
hotels and resorts. To learn more, visit www.sheraton.com. Stay connected to Sheraton: @sheratonhotels on Twitter
and Instagram and facebook.com/Sheraton.
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