
 

 

 

 
 
 

F-EASTER MARKET BRUNCH AT SHERATON BALI 
KUTA RESORT 
 
Bali, Indonesia – March  2017 – Sheraton Bali Kuta Resort is a favorite five-star destination for locals and visitors 

alike that is ideally situated near the famed Kuta Beachwalk, close to shopping, dining and gorgeous beaches .  

 

This Easter, the team at Sheraton Bali Kuta Resort has prepared a lavish spread of Easter favourites at Feast 

during the famous weekend Market Brunch. Spend quality time with your family and friends as the children will be 

entertained with many fun activities and games during brunch. The Play@Sheraton Kids Club will set up a small 

corner at brunch and guide the kids on Easter arts and crafts, face paint ing and egg hunt with Easter 

bunny.  Adults are also not left behind as there is a special Easter Egg Hunt for a special prize (we hear it’s a 

bottle of Champagne!) and also a tasting of handmade chocolates from Pod Chocolate Bali.  

 

Offered on April 16, 2017 from 12:00PM – 3:00PM at IDR 460.000++ per person; additional alcohol packages start 

at IDR 250.00++ per person. Children’s price is at IDR230,000++.  

 SPG members will be entitled to 30% off. 

More information about Sheraton Bali Kuta Resort is available at www.sheratonbalikuta.com/en/forms/feaster-

marketbrunch  

 
About Sheraton Hotels & Resorts 
Sheraton Hotels & Resorts, the largest and most global brand of Starwood Hotels & Resorts Worldwide, Inc., makes it 
easy for guests to explore, relax and enjoy the possibilities of travel through smart solutions and effortless 
experiences at more than 440 hotels in more than 72 countries around the world. The brand is currently in the midst of 
implementing Sheraton 2020, a 10 point plan designed to make Sheraton the global hotel brand of choice, 
everywhere. Sheraton recently launched “Where Actions Speak Louder,” a multi-channel, multi-million dollar 
advertising campaign that highlights the brand’s ongoing enhancements to its guest experience, including new 
products and partnerships, and a renewed focus on service. With work well underway, the brand has already rolled 
out a variety of initiatives under Sheraton 2020, including Paired, a new imaginative lobby bar menu; the richest 
SPG® promotion in the brand’s history; and Sheraton Grand, a new premier tier that recognizes exceptional Sheraton 
hotels and resorts. To learn more, visit www.sheraton.com. Stay connected to Sheraton: @sheratonhotels on Twitter 
and Instagram and facebook.com/Sheraton. 
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Ng Bee Fong 
Associate Director, Marketing Communications 
Beefong.ng@sheraton.com  
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Digital & Marketing Communications Executive 
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