
 

 

 

 
 
 

DAY USE PACKAGE BRUNCH AT SHERATON BALI 
KUTA RESORT 
 
Bali, Indonesia – August  2017 – Wanting to spend the day in Kuta? Perhaps a late night flight out of the island? 

Sheraton Bali Kuta Resort introduces 2 options for day use packages, exclusively for you. Offering a luxurious 

getaway right in the heart of Kuta, and is ideally located to spend your time for a great afternoon of shopping, dining 

and relaxing. Whether you want to go on a shopping spree in the premium shopping mall next door (Beachwalk 

Shopping Center) or prefer to relax with a cocktail poolside and a massage, we've got it all covered. A one way 

airport transfer is also included to ease your convenience to catch your flight later!  

 
Day Use Package  
IDR 475,000 net/adult 
IDR 237,500 net/kids (4-12yo) 

 

 Airport Transfer or Hotel pick-up or drop-off 

 Luggage Storage 

 Welcome cocktail at The Lounge or Poolside area 

 Use of Pool and Spa facilities 

 3-course Italian set menu (lunch or dinner) at Bene 

 Complimentary use of Play@Sheraton 

 Complimentary WiFi throughout the resort 

 Complimentary use of business center at Link@Sheraton 
 
Day Use Package (Premium) 
IDR 999,000 net/adult 
IDR 499,500 net/kid (4-12yo) 
 

 Airport Transfer or Hotel pick-up or drop-off 

 Luggage Storage 

 IDR 200,000 beverage credit per person 

 Light lunch package at the poolside area 

 Use of Pool and Spa facilities 

 60 minutes massage at Shine Spa 

 Dinner at Feast Restaurant 

 Complimentary Use of Play@Sheraton 

 Complimentary WiFi throughout the resort 

 Complimentary use of business center at Link@Sheraton 
 
Additionally, if you are not an SPG member yet, sign up today at no cost and enjoy benefits for F&B or the award 
winning Shine Spa.  
 
To make your bookings, please visit http://sher.at/2vEWQFD 
 

http://sher.at/2vEWQFD


 

 

 

 
 
 
 
 
 
About Sheraton Hotels & Resorts 
Sheraton Hotels & Resorts, the largest and most global brand of Starwood Hotels & Resorts Worldwide, Inc., makes it 
easy for guests to explore, relax and enjoy the possibilities of travel through smart solutions and effortless experiences 
at more than 440 hotels in more than 72 countries around the world. The brand is currently in the midst of implementing 
Sheraton 2020, a 10 point plan designed to make Sheraton the global hotel brand of choice, everywhere. Sheraton 
recently launched “Where Actions Speak Louder,” a multi-channel, multi-million dollar advertising campaign that 
highlights the brand’s ongoing enhancements to its guest experience, including new products and partnerships, and a 
renewed focus on service. With work well underway, the brand has already rolled out a variety of initiatives under 
Sheraton 2020, including Paired, a new imaginative lobby bar menu; the richest SPG® promotion in the brand’s history; 
and Sheraton Grand, a new premier tier that recognizes exceptional Sheraton hotels and resorts. To learn more, visit 
www.sheraton.com. Stay connected to Sheraton: @sheratonhotels on Twitter and Instagram and 
facebook.com/Sheraton. 
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Ng Bee Fong 
Associate Director, Marketing Communications 
Beefong.ng@sheraton.com  
 
Margy Leander 
Digital Marketing & Communications Manager 
Margy.leander@sheraton.com  
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