
 

 

 
 

 
THANK GOD! IT’S SEAFOOD MARTINI FRIDAY 
 
BALI, INDONESIA – 27 SEPTEMBER 2016 – Head to the poolside of the Sheraton Bali Kuta Resort for Seafood 
Martini Friday and start your weekend in style. Launching September 2nd at Bene Poolside, this brand new and 
exciting concept features a selection of fine seafood, free-flowing martini, mocktails and more. 

 
Every Friday, from 6pm to 10pm, Bene Italian Kitchen’s will be serving an indulgent buffet of salad, mains and 
desserts. Guests will be able to choose from the buffet or a selection of delicious à la carte dishes with a seafood 
theme. They can also get their fresh seafood grilled on the barbecue to order. 
 
The Seafood Martini Friday offer starts at IDR 390,000++ for the spread of food and free-flowing drinks from a 
menu of 10 different martinis, house wine and beer, mocktails, granitea, fresh juices, soft drinks, coffee and tea. 
SPG members will be entitled to a 20% discount, while the 180,000++ child rate (for children aged 4-11 years old) 
will include a free flow of non-alcoholic drinks only.  
  
The exciting Seafood Martini Friday menu will showcase Bene’s trademark talent for nostalgic Italian d ining with a 
modern twist, and take it further with appetizers such as mussel marinara and gamberi fagioli, grilled mahi-mahi or 
slipper lobster on the barbecue, uramaki rolls or tuna with spicy sauce and avocado, and à la carte mains of 
Singaporean live crab, calamari fritters and poached snapper with lemon sauce.   
 
Guests can choose from an extensive drinks menu, including 10 martini cocktails of refreshing flavours such as 
basil and pineapple, blueberry, red orange, and cucumber and kiwi. Thrist -quencing mocktails include Lemon Pine 
Tea, Dark Purple, and Cucumber Punch. Guests also will be serenaded with a live band under the moonlight 
throughout the evening.  
 
The Seafood Martini Friday offer starts at IDR 390,000++ for the spread of food and free-flowing drinks from a 
menu of 10 different martinis, house wine and beer, mocktails, granitea, fresh juices, soft drinks, coffee and tea. 
SPG members will be entitled to a 20% discount, while the 180,000++ child rate (for children aged 4 -11 years old) 
will include a free flow of non-alcoholic drinks only.  
  
 
* Please note that during Seafood Martini Friday, Bene will not serve the regular à la carte menu and only individual 
à la carte dishes served within the concept will be available for those who do not wish to go for the whole package. 
 
For more information about Seafood Martini Friday, please visit 
http://www.sheratonbalikuta.com/forms/seafoodmartini For information and reservation and more information about 
Sheraton Bali Kuta Resort, please visit http://sheratonbalikuta.com/.  
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About Sheraton Bali Kuta Resort 
Located on Bali’s famed Kuta Beach with mesmerizing views of the Indian Ocean, Sheraton Bali Kuta Resort is a 
gathering place for the whole family to enjoy.  With 203 generously appointed guest rooms and suites with private 
balconies, Sheraton Bali Kuta Resort is ideally situated along the Jalan Pantai Kuta and part of the famed Beachwalk: 
A Sahid Kuta Lifestyle Resort where guests can enjoy easy walking access to the island’s best shopping, dining and 
entertainment.  Sheraton Bali Kuta Resort offers three signature dining venues, including all-day dining at Feast®, 
located alongside the Beachwalk patio overlooking the Kuta Beach; Bene, a rooftop casual Italian trattoria with a 
panoramic ocean views; and the open-air Lounge, offering a locally inspired cocktail menu and beautiful Indian Ocean 
vistas. 
 

### 
 
 

About Sheraton Hotels & Resorts 
Sheraton Hotels & Resorts, the largest and most global brand of Starwood Hotels & Resorts Worldwide, Inc., makes it 
easy for guests to explore, relax and enjoy the possibilities of travel through smart solutions and effortless 
experiences at more than 440 hotels in more than 72 countries around the world. The brand is currently in the midst of 
implementing Sheraton 2020, a 10 point plan designed to make Sheraton the global hotel brand of choice, 
everywhere. Sheraton recently launched “Where Actions Speak Louder,” a multi-channel, multi-million dollar 
advertising campaign that highlights the brand’s ongoing enhancements to its guest experience, including new 
products and partnerships, and a renewed focus on service. With work well underway, the brand has already rolled 
out a variety of initiatives under Sheraton 2020, including Paired, a new imaginative lobby bar menu; the richest 
SPG® promotion in the brand’s history; and Sheraton Grand, a new premier tier that recognizes exceptional Sheraton 
hotels and resorts. To learn more, visit www.sheraton.com. Stay connected to Sheraton: @sheratonhotels on Twitter 
and Instagram and facebook.com/Sheraton. 
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